
	September 2015

	Sunday
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
	Saturday

	30
We establish a helpful community in the class.

	31

Media I Setup


1
	1

WE
Welcome everyone

2
	2 LOVE
LISTEN OUT
VALUE EVERYTHING Trust

3
	3
IT  = I THINK
Dr. Seuss Book


4
	4

Why intro to know
WE ARE A TEAM

5
	5




	6

Game of School
	7

MEMORIAL DAY
NO SCHOOL

	8
Mr. Bastos
 Intro


6

	9
RUBRIC = success

OPEN HOUSE

7
	10
Professional Interaction


8

	11
STUDENT INTROS
Win at game of school & life

9

	12




	13
Media spends EVERYWHERE!


	14
How we communicate


10
	15
Communicate accurately


11
	16
Classroom Procedures


12
	17
Media as an institution
Manufactured consent

13

	18
Media are businesses, not truth


14
	19




	 20
Use technology responsibly
& Discussion


	21
Safe computer use & Storage


15
	22
Basic point & shoot camera operation and importing

16
	23
Storage on google drives
Labeling responsibly

17
	24
Socratic seminar Intro



18
	25
Practice Socratic Seminar


19
	26




	27
Use cameras responsibly

	28
Using camera basics



20
	29
Using SLR



21
	30
Using SLR’s 



22
	1
Camera scavenger hunt


23
	2
Socratic Seminar



24
	3









	October 2015

	Sunday
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
	Saturday

	 27
Use cameras responsibly

	28
Using camera basics



20

	29
Using SLR



21

	30
Using SLR’s 



22

	1
Camera scavenger hunt


23
	2
Socratic Seminar



24
	3




	4
Movement affects viewers

	5
 Moving the camera affects the viewer

INTRO PROJECT
25
	6
High angle makes sub appear smaller


26
	7
Low angle makes sub appear larger 


27
	8
Tilted composition causes confusion

Background pits
28

	9

Socratic seminar


29


	10




	11
Photographers control the photo subject

	12   Photographers make viewers see – MAKE picture vs. TAKE picture
Deep depth of field – ALL in focus        30



	13
SHALLOW DEPTH – PART in focus.  FRONT OR BACK

31

	14
Practice & compare
Shallow & deep


32
	15

Socratic seminar


33

	16
NO SCHOOL – IN-SERVICE

	17




	18
Viewers NOTICE change.

	19 Viewers are savvy with criticism.  TELL viewers WHAT TO THINK
Subject Position, NOSE ROOM      34


	20
COLOR Contrast for pictures.
TEXTURE needs Shallow depth
35

	21
SILHOUETTE – draws attention through contrast.

36
	22
Framing and leading lines point TO subject


37
	23
Socratic seminar



38
	24




	25
Display influential photographs
	26
Project pictures info



39
	27
Take pics for project



40
	28
Take pics for project



41
	29
Take pics for project



42
	30
Socratic seminar



43

	31
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